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Evaluating Supermarket Web Sites

Blackwell's supermarket is thinking about having a website. Your
team has been asked to look at Tesco’s website (www.tesco.com) and
report back to the company.

Have a look round the website and then find the answers to these
questions.

1. What is the first thing you notice about the website? (E.g. bright, boring, too
much information.)

2. How many non-food sections can you choose from? (Look at labels). List three.

3. If you want to shop for groceries from your local Tesco store what do you have
to do first?

4. What did you click on to view the wine section?

5. What is the Tesco.net technical helpline phone number? How did you find it?

6. What features have you used to find your way around the website?

7. What do you think of the website in general? List 2 good points and 2 bad
points and why.
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Evaluating Supermarket Web Sites

Blackwell's supermarket is thinking about having a website. Your
team has been asked to look at Asda’s website (www.asda.com) and
report back to the company.

Have a look round the website and then find the answers to these
questions.

1. What is the first thing you notice about the website? (E.g. bright, boring, too
much information.)

2. How many non-food sections can you choose from? List three.

3. If you want to shop for groceries from your local Asda store what do you have
to do first?

4. What did you click on to get information on alcohol?

5. What is the postal address for Asda customer services? How did you find it?

6. What features have you used to find your way around the website?

7. What do you think of the website in general? List 2 good points and 2 bad
points and why.
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Evaluating Supermarket Web Sites

Blackwell's supermarket is thinking about having a website. Your
team has been asked to look at Morrisons’ website
(www.morrisons.co.uk) and report back to the company.

Have a look round the website and then find the answers to these
questions.

1. What is the first thing you notice about the website? (E.g. bright, boring, too
much information.)

2. How many non-food sections can you choose from? List three.

3. How can you find your local Morrisons store? Where is yours?

4. What two cards does the petrol station section talk about?

5. What is the postal address you should use to obtain information on the
company itself?

6. What features have you used to find your way around the website?

7. What do you think of the website in general? List 2 good points and 2 bad
points and why.
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Evaluating Supermarket Web Sites

Blackwell's supermarket is thinking about having a website. Your
team has been asked to look at Aldi's website (www.aldi-stores.co.uk)
and report back to the company.

Have a look round the website and then find the answers to these
questions.

1. What is the first thing you notice about the website? (E.g. bright, boring, too
much information.)

2. What days do the special offers change? Name 3 current special offers.

3. How can you find your local Aldi store? Where is yours?

4. What type of jobs can you apply for on the website?

5. How many countries do Aldi operate in?

6. What features have you used to find your way around the website?

7. What do you think of the website in general? List 2 good points and 2 bad
points and why.
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