The Art of Persuasion

Matching cards

Match Cards 1 — Language Features. Cut out the cards and match them correctly.

Emotive language

A question that makes the reader think.

Repetition

Creates strong emotions like sympathy or guilt.

Rhetorical question

“According to leading scientists, climate change is
accelerating.”

Facts & statistics

“Thousands of innocent animals suffer every year.”

)

Inclusive language

“This is the best opportunity you’ll ever have!”

Exaggeration
(hyperbole)

“Who wouldn’t want a cleaner, safer community.”

Expert opinion /
authority

“We must act now. We must protect our planet.”

Facts & statistics

Repeats words or phrases to make ideas
memorable.

Repetition

Uses reliable sources or experts.

Emotive language

“You can make a difference.”

Inclusive language

Makes something sound more dramatic or urgent.

Exaggeration
(hyperbole)

“We can all make a difference.”

Rhetorical question

Adds credibility using data or numbers.

Expert opinion /
authority

“Over 80% of people support the new policy.”
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The Art of Persuasion

Matching cards  Name Date

Match Cards 2 - Rhetorical Devices. Cut out the cards and match each device to its definition or example.

Metaphor “To inspire, to teach, to lead.”
Parallelism “Change is coming — real change.”
Repetition “Powerful politicians promote progress.”
Anaphora Extreme exaggeration used for emphasis.

“It was the best of times; it was the worst of

Alliteration : ”

times.
Rhetorical question “Her voice was as smooth as silk.”
Antithesis Repeating the same word at the start of sentences.
Simile A guestion asked for effect, not an answer.
Hyperbole Describes something as if it is something else.

Try using some of these devices in your own writing.
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Persuasive Writing Self-Assessment Checklist
Name Date

Tick the boxes and rate your confidence (1 = not confident, 5 = very confident).
* For an extra challenge - add an example below the dotted lines.

Confidence Level

Persuasive Technique Used v X (1-5)

Emotive language (uses strong feelings to persuade)
------------------------------------------------------------------------------------ 1 2 3 4 5

*If your score is lower than 3, further work and revision on that technique is suggested.
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