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When we talk about persuasive language — or the language of persuasion — we mean the 

way words are used to convince or influence someone to think, feel, or act a certain way. 

It’s the language of argument, encouragement, and motivation; often used in speeches, 

adverts, articles, debates, and political writing.  Persuasive language typically includes 

techniques such as: 

 Emotive language – using words that stir feelings (e.g. “cruel,” “heart-warming,” 

“tragic”). Also used to inspire, induce sympathy, anger, grievance and bias.  

 Rhetorical questions – questions that don’t need an answer but make the reader think 

(e.g. “Who wouldn’t want a better future?”). 

 Repetition – emphasising key ideas or phrases.  Makes message memorable.  

 Facts and statistics – to give arguments credibility. 

 Inclusive language – using we, us and our to make the audience feel involved and part 

of a collective and identifiable situation.  

 Exaggeration or hyperbole – to make a point more dramatic or memorable. 

 Direct address – speaking straight to the reader or listener (e.g. “You can make a 

difference.”). 

 Call to action - encourages readers to take practical steps, feel involved in the solution 

and hopeful of a resolution.  

 Statistics – (including false facts) create a sense of truthfulness and trustworthiness.  

In short, persuasive language is all about using words strategically to shape opinions or 

inspire action.  

It’s important to understand and be aware of this type of language technique. 

Discussion point – why do you think this is? 

Can you think of any techniques or examples used to persuade you to do something?  
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In pairs, identify the techniques used in each text extract. 

 Example Techniques used 

1. Every day, tons of plastic waste end up in our oceans, 

choking marine life and destroying precious habitats. We 

cannot stand by and watch this happen any longer. By 

reducing our use of plastic today, we can protect the 

planet for future generations. 

Imagine cleaner beaches, safer seas, and thriving wildlife 

— all possible if we act now. Together, we have the power 

to make a lasting change. To leave our children cleaner, 

safer and end the toxic tide.  

2. Britain’s wildlife is disappearing before our eyes. 

Hedgehogs, bees, and songbirds — once common in our 

gardens — are struggling to survive. It is not too late to 

help. 

By planting wildflowers, avoiding harmful pesticides, and 

supporting local wildlife charities, each of us can make a 

real difference. Stand up for our countryside and its 

wildlife — before nature’s breath is smothered by silence 

and concrete. 

Together we can protect, preserve, and breathe life back 

into our wild land. 

3. Good health starts with the choices we make every day. A 

balanced diet rich in fresh fruit, vegetables, and whole 

foods gives us the energy and strength we need to live life 

to the fullest. 

Too many of us rely on processed meals and sugary 

snacks, but it does not have to be that way. By cooking 

simple, wholesome, nutritious meals at home, we can take 

control of our wellbeing and feel better inside and out. 

Choose nourishment over convenience — because our 

bodies deserve the best. 

Small, thoughtful choices can make a lasting difference. 

Shop smart. Eat well. Feel great. 

Discussion point:  How do the techniques you identified work? 

                                 In other words – how do they persuade the reader?
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Read the two texts Protecting Bees in Britain and Reduce Plastic Waste.  

In pairs or groups:  

 How many techniques can you identify?  

 Why has the writer chosen to use them? 

 What is the effect on the reader? 

Protecting Bees in Britain Reduce Plastic Waste 
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A world wrapped in plastic — choking on convenience. 

What do you feel when you see this image?  

Every year, millions of tonnes of plastic end up 

in our oceans, harming sea life and polluting our 

planet.  

Turtles, dolphins and seabirds are dying 

because they mistake plastic bags for food.  

This is not just a distant problem — it’s 

happening here in the UK too. 

We must act now.  

We must reduce our use of single-use plastics - 

before it’s too late.  

Simple changes can make a huge difference:  

o Use reusable bottles 

o Use cloth bags 

o Recycle correctly  

Did you know that over five million tonnes of plastic are used in the UK each year?  

Much of it is never recycled.  

If we keep going at this rate, by 2050 there could be more plastic than fish in our 

oceans. 

Together we can help protect our planet, our wildlife, and our children’s future.  

Together, we can make a change. Start today!  

 Say no to plastic pollution.  

 Use plastic free alternatives  

 Take your rubbish home and – 

 Recycle correctly.
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Reduce Plastic Waste – Questions  

1. What is the main message of the text? 

2. Identify one example of emotive language in the text. 

3. How does this emotive language make the reader feel? 

4. Find one rhetorical question. Why is it effective? 

5. What fact or statistic does the writer include to make the argument more 
convincing? 

6. Explain how the writer uses repetition to persuade readers to act. 

7. How does the writer use inclusive language to involve the reader? 

Now complete the writing task on the next page.
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Writing Task 1  
Write a short paragraph (4–5 sentences) encouraging people to recycle more. 
Use at least two persuasive techniques 
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Protecting Our Bees 

Without bees, our world will lose its colour, its crops, and its buzz!

How you can help protect our bees 

plant wildflowers in your garden, school grounds, or window boxes                    

avoid using harmful pesticides — try natural pest control instead 

buy local honey to support nearby beekeepers  

support bee-friendly charities and conservation groups 

leave part of your garden or school field wild for bees to explore 

report any sightings of the Asian Wasp

Together we can keep Britain buzzing! 

“Even the smallest actions make a big difference.” 

The issue 
Loss of habitat – wildflower meadows and hedgerows are disappearing, leaving bees with 

fewer places to feed and nest. 

Pesticides – chemicals, especially neonicotinoids, damage bees’ brains and make it hard 

for them to find their hives. 

Climate change – unpredictable weather and shifting seasons mean flowers don’t always 

bloom when bees are active. 

Parasites and disease – The Varroa mite and other infections weaken bees and spread 

quickly through colonies. 

Monoculture farming – huge fields of one crop leave bees without food for most of the year. 

The Asian wasp is becoming more established and threatens our bee population.  

Why it matters 
Bees pollinate the food we grow and eat! Without 

them, we will lose apples, strawberries, and many 

of the plants that make Britain bloom. Bees also 

keep our countryside healthy by helping wildflowers 

grow — they’re tiny, but their work is mighty
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Protecting Our Bees – Questions  

1. What is the main problem described in the text? 

2. Find one example of expert opinion. Write it down.  

    How does the expert opinion create a stronger, more persuasive argument? 

3. Identify one rhetorical question.  

     What effect does it have on the readers? 

4. Give one fact or statistic from the text and explain why it is persuasive. 

5. What fact or statistic does the writer include to make the argument more 
convincing? 

6. How does the writer use emotive language to make the reader care about 
bees? 

7. What does the writer want readers to do after reading the text? 

Now complete the writing task on the next page.
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Writing Task 2  
Write a short persuasive paragraph (5–6 sentences) explaining why people 
should plant wildflowers. Include at least two persuasive devices. 
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Technique Example Effect on the Reader / Audience

Emotive language “Cruel,” “heart-warming,” “devastating.” 
Triggers emotions such as anger, sympathy, or hope; makes 
the issue feel personal. 

Rhetorical question “Who wouldn’t want a better future?” 
Engages the reader and makes them think; encourages 
agreement. 

Inclusive language “We can all make a difference.” Builds a sense of unity and shared responsibility. 

Direct address “You can help protect wildlife today.” Speaks straight to the reader, creating involvement. 

Imperative verbs (commands) “Act now.” / “Join us.” Creates urgency; motivates immediate action. 

Modal verbs “We must change.” / “You should help.” Expresses obligation, certainty, or possibility. 

Facts and statistics 
“Over 8 million tonnes of plastic enter the 
ocean each year.” 

Makes the argument sound factual and reliable. 

Expert opinion / authority “According to the RSPB…” Adds credibility and trustworthiness. 

Anecdote 
“When I planted wildflowers, bees returned 
to my garden.” 

Adds a personal, relatable touch; appeals to emotion. 

Repetition 
“We can, we will, we must.” 

Reinforces key ideas; makes them memorable. 
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Technique Example Effect on the Reader / Audience

Rule of three (triplet) “Cleaner, safer, stronger.” Creates rhythm and emphasis; sticks in the reader’s mind. 

Hyperbole (exaggeration) 
“This is the most important decision of our 
lives.” 

Adds drama or urgency. 

Alliteration “Protect our precious planet.” Makes the phrase catchy and memorable. 

Contrast / juxtaposition “Not destruction, but renewal.” Highlights differences; strengthens the persuasive point. 

Positive/negative connotations “Freedom” vs “restriction.” Influences emotional response through word choice. 

Metaphor / simile “Our planet is drowning in plastic.” Creates vivid imagery; makes the issue more striking. 

Short, punchy sentences “Time is running out.” Adds impact and urgency. 

Slogans / memorable phrases “Every little helps.” Easy to remember; often used in campaigns or adverts. 

Counter-argument 
“Some say it’s too late, but we can still make 
a difference.” 

Shows balance, then strengthens the writer’s viewpoint. 

Cause and effect “If we recycle more, we reduce pollution.” Shows logic; makes the argument sound reasonable. 
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